








ACCOMPLISH THAT

THEY WILL
COME BACK"”

Carol Cain - Senior Vice President of Marketing,
Velocity Credit Union
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Sensory branding is impactful because it allows
financial institutions to take a proactive approach
to create and maintain a positive relationship

with banking customers or credit union members.
Multisensory experiences — built with music, digital
signage, and scent — create a uniquely welcoming
and inviting environment for new and old customers
alike. Over time, customers develop positive
associations with a banking institution’s unique
music, messaging, and in-store digital messaging.

“The transactional aspect of a banking visit has
always been a top priority for the entire sector to
create a basic customer experience,” said Mark
Furey, VP of Enterprise Business Development at
Mood Media. “But customer expectations have
evolved post-pandemic. Banking institutions are
feeling extra pressure to ensure every interaction
with the customer is intentional and impactful. The
branches without an in-venue digital media strategy
will be out of position in the market space.”

Creating a unique digital sensory experience can
drive sales and bolster customer retention. Here’s
what you need to know.















MUSIC

Music sets the emotional tone of your brand. When
implemented properly, it reinforces your banking
institution's energy, tone, and brand voice so
customers can associate your brand with a specific
mood. Music can influence the in-branch experience
as well as on-hold music during phone service.

MESSAGING

Branded in-store, on-hold, and back-of-house
audio messaging allows banks to make the most of
every interaction with customers and employees.
Messages are targeted and relevant so you can
capture unprecedented attention.
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Banks that tap into warm and inviting sensory branding are more likely to reduce customer churn, captivating customers who look forward to
returning in the future. These six specific components transform dated “silent” banking experiences into strong, brand-solidifying ones.

DIGITAL SIGNAGE

Driving promations through compelling digital
displays effectively informs customers of special
offers and new products. And as visual creatures,
this elevated way of advertising ensures that
each moment within a bank’s branch is personal
and memorable.

SCENT

Scents have a unique ability to conjure strong
memories and emotional associations. Using scent
diffusers, brands can create unique fragrances for
different stores or even different areas of the store,
enticing customers to linger longer, spend more, and
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